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The New Perfection Oil Cook-stove
Suits Everybody

It suits the most exacting French chef. Ilﬂnulbebamwie. It
ufmmdmhmmvﬂlas—-mmfmnr—mhmbkdyhm
Everybody uses it; cvcrybodyllul. It bakes, broils, roasts and toasts
nwtﬂuacnulnnge It is equipped with a special heating plate, and
mdan«Pedmmbmﬂam-ndpmkemd&
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IS A MEAL MADE AND PRODUCED IN MAN-
CHURIA. IT IS THE BEST FOOD FOR POUL-
TRY AND STOCK. IT FATTENS WHERE EV-
ERYTHING ELSE HAS FAILED. FOR BOOK-
LET ON SYSTEMATIC FEEDING AND THE
VALUE OF SOY BEAN MEAL, SEE
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Y. TAKAKUWA

NUUANU ST., BELOW KING.

Says Brainier Advertisers wish
To Use All Mediums to
. Reach Public

s

IA Talk Before The Honolulu Ad Club,
Given By Chas. R. Frazier, Thurs-
day, September 5, 1912. Young
Rathskeller..

It is my intention fo give in this
| paper the A B C of outdoor advertis-
ing so that those who may be interest-
e¢d in the gsubtject may gain some 1dea
of the method of handling and its vari-
cus functions.

Outdoor advertiting emiraces all
{ forms of advertising done out of doors,
fiom the small sign tackefd along a
country roadside to the immense elec-
{tric signs that constitute the great
| white way along Broadway in New
l\rcrk Our own territorial law regulat-
ling outdoor advertising defines it as
| follows:

Section 1. The term “outdoor ad-
vertising” as used im this Act £hall in-
ciude_all advertising so displayed as
to a‘tragt the attention of persons on
 any public highway or while in a
vehicle of a common carrier, or in any
station, public buflding, park or other
public place, whether such advertising
be by means of printing, writing,
painting, pictures or a combination
thereof,, and whatever be the means
o? display, except that it shall not in-
civde advertising located upon private
property and relating exclusively to
the business conducted on such prop-
erty or the sale or rental thereof.

term outdoor advertising is roughly
divided into billposting, painted bulle-
tins, painted walls and street car ad-
vertising As the street car company
here has not yet adopted the idea of
displaying clever ad¥ertising cards in
ity cars which is so popular on the

&
From the advertisers’ standpoint
outdoor advertising is usually consid-

| ered auxiliary to other forms of ad-

vertising, as in but few instances can

cient text to compare in argumentive-
ness with newspapers and ma.sn.inh es,
The; fynction .of the Nﬂhpﬂ OW-
ever, 18 an'tli]r;ly iff n
nﬂwﬂ# _ e
guue that ﬂt;l: bjl %ﬂ ta‘ke
true that thb glllboi qua cér
tain -advantages in .other points:that
cannot be, found in ne OF TNag-

azine advertising. Therefore I8 siould
be clear to any advertiser that to,

- { the great resuits rrom his-

be must consider which medium. best

forms.

Magazines and newnpapers will
hardly ever cease to be the most im-
portant advertising mediums, but most
lorge advertisers. use all the mediums
fr. the proportion which their judg
ment or experience decides is best,
There are noteworthy instances i
which great successes have been at-

| tained by the use o outdoor advertis-

ing'alone, Among these is the Heéinz
Company whose phrase “One of the 57
Varieties” is so well known.. Th'e
company until. recently, used bill-

supplemented by immense electri¢
gigns and utterly ignored magazines
and newspaper advertising. A great|P
many of the most prominent successes | I
of the day began their careers witn
outdoor advestising because of jts
cheapness compared to other mediums
and gradually embraced newspaper
and then magazine advertising as
their Lusfness grew.

While one generally hears the term
“billboard” applied to nearly all rorm;
o! outdoor advertising, to the ourdoor
advertisine man theré is not only a
dif"crence in x*9¢ hut & diffesq.e hj
function. He uses the term “bulletin”
which he applies tv boards that are
painted. The copy on bulletins can-
not be so readily or inexpensively
chaniged as the copy on billboards. For
this reason space on bulletins is usual-
ly sold by the year.

Billboards are for paper posters or
“bills” as they used to be called. Be-
cause posters can be readily posted
or remeved, an advertiser , can
through the mediom of “billboards”
conduct a campaign with announce-
ments having timeliness and quick
succession of interest,

Another difference between the bul-
iletm and billboard is in the charact'-
ler of the picture that appears upon

it. The bullgtin depends upon the
skill or lack of skill of the individual
i painter who paints it. The poster,
{ howver, is acsually made by an excel
llent artist and faithfully reproduced
by a fine lithographer. Some of the
| posters are really artistic. Many of
| you will remember the “Buodweiser”
| posters digplayed in  Honpolulu  last
. vear. These posters depicted pioneers
1 crossing the plains, indians, Mississip-
Ipl river boats, and other scenes which
| were admired by people of artistic
{taste. Another very good poster more
jrecently displayed was that advertis-
ing “Carnation Milk.”

| Akin to the bulletin board is the
i vall sign. That all these mediums af-
| ford excellent display is shown by the
| reproductions of the differert forms
|used by the Pacific Coast Milk Com-
| pany in advertising ‘‘Carnation Milk:”
! Notwithstanding olir claims to popu-
lar intelligence and notwithstanding
| our system of free #ducation, there is
{a large proportion pf the population
m every city that/ seldom reads &
! plece of period:ca] literature. The
Immcha of these peogkle are keenly re-
!ceptive to impressgions created by out-
i door advertising, This s specially
true respecting Hontolulu where we
jhave a most cosmopolitan mixture of
| population. For anv article that has
| a general sale in this community such
as “Bull Durham" smoking tobacco,
“Primo Beer,” and “Carpation Milk"” a

gésistul examization of the Yariovs st

GHARLES R. FRAZIER GIVES A B ¢ OF OUTDOOR
~ ADVERTISING AUXLIARY TOOTHER FORMS

In the common acceptance of the

mainland we need not consider that’
| method at thig time.

billboards be made to contain suff-|

serves his particular line of goods or_
study out a combination of different

boards and street car advertising alone

vertising mediums at .one’s dtlpoul uu. Not oﬂ; hu the business of |
would readily convince him that but-|Liliposting been systematized under |
door adve has great advantages | the ¢ of the Poster Advertis- | B f - l : '
over other mediums in these particu- }ing Association, but methods have | or infa

lar cases. Particularly effective is out- [been greafly improved. It Is only a

door advertising as an aid to the trav- | very few years ago when the billpost- | PhySician' E

eling salesman who is introdycing a jer  was conteat with having a few |
new line of goods, for if the neighbor- lundq. or hoardings as they call them |
bood of stores is posted a few days |ia England, made of roygh lumber and

1 iy

clmmnumﬂwammum'd
pharmaceutical societies and medical authoritics, lth-ll

prior to his arrival, the mer:ts'> lus lfor the bulk of his posting he used with results most gratifying, The extended use of Castoriais

goods are felt. Not only is the trade |sides of walls in alleyweys and Such | pasilt of three facts's 1st, The indisputable evidence that it is

fnapressed, but the dealer also, and spaces as he could find convenlent, That it not onl
-y i dude ta el I n ouly allays stomach pains and quiets the nerves, but as
e sa n finds the way already j Now all this is changed. If you wi food; Srd, It is an egbleand llnhﬂtlhh‘“ﬂ.‘

paved to pldcing his goods. take a look at the billtoards in Hovo- | , _
Nat only does the Lillbpard reach |lulu you will note that the surface is |#afe. It does nofcontain any |

the class that does mot often read | made of irop. The billboard is capped |stupefy. It is uplike Soothing' S

or other narcotic and ¢

m'-n.mw"
newspapers and magazines, but it onthetnpandnidesw!th dressed 2 6 | This is a good deal for a medical journal to say. Our duty, however, &

reaches those who are too busy with lumber painted to Jook neat ‘Thie danger and record the means of advancing health, mﬁ, for

their own affairs and thoce who are |capping seryes to keep the rain and

Sent children through greed or ignorance cugint toend. Toourk

ly in busi . :
O T oy ordris e ar Pioat {3xing, from destwoxing. the.poster Bo- |\ 0 o emedy which preducel’ componnte aad Deslth Iots

ure to read ordinary advertising. Be- | fore its time and also gives the bill-

for these the outdoor advertiser flash- a 4nish. The rear structure of | System—not by stupelying it—and our readerstire entitled to the i

cs a sentence in unexpected places gh {the boards is substantial and is de- | Haill's Journal of Heaith.

the railways and country highways or dxned by a&_competent engineer to- (- 2 e -
thé city‘streets so that “He Who Tuns.ia d a wind pressure of a gole The 3 . 7
may read.” _eighty .miles an hour. . Tie ll.‘i.tlro of _ Caste

In achieving its objects some of the mum used between the posters is | «Your Castoria stands first tn its class. In my] “§ ased Dy .
advantages over otheér mietfiods of ad- | another new regulation of the FPpster |thirty years of practice I can say !whﬂ:-i m’r& ‘ .

veértising are as follows; First, muy be | Adyertising  Asociation, All  this | smything that so filed the
mentioned the huge display it makes | makes for l!!.lter efficiehcy for  the 'm’::ml.n..

from it. Consciously or otherwise, it'| displayed on the boards of its plessass

burns its way into your mind. It ; bers, As an indication of the | e g b
peals to the masses and the cl action can have the re| :ul
alike. No matter what one's political for such plays as .
persuasion or religious faith, or which &mn”m “Why Girls . Luve
newspaper he reads, If he goes out of | Home,” “Queen of the White Sl.qvu"
doors at all he is likely to see and other similar plays caused thedtri-
outdoor advertising, JThe pouiblllty cal managers to withdraw these plays
r¢producing a name or 1 triviemar !lr all over, the country. -

a picture of the article itself in col h the manager of a ncorc deter-
and in mammoth size tends to fmpr
i*onthomindlnanuncommqnway

great force. ‘One of the most

morml advantages of . out.l.';omfl-n?&"‘J - 200

vertising is the Oopportunity it offé g

fcr the use of colors. Colorsmi:ree- '

able to the eye, ind they com

tention. . The advertiser who Iﬂl :

utilize the full possibilities of color Ip

posters misses a _great opportumity, '
The chief limifation of outdoor ad:ilice

vertising is, as before stated, its nec-|{m

essary brevity and limited facility for

arl'tlnent..

One of the most successful adveril:l-

ers on the, billbodrds is the recruiting

division of the United States Gov

ment. Osly twenty years ago & eom-

mon slur on the personale of the Unit-

ed States navy was that it wac a nasy |,

to look back om what yon know
e | Sotite things. Fof mstance;
the | You know about Nogh? He b
r “Loys’ in blue” 1 have |otk. You caw't think of

hetetmeotthe posters nsegobytho er. Joman:
navy to a.ttra.et young men to enligt-| whale swaliowed Jonah. Nero *
ment. S Rong Stspts Sir Wel

8o suceustu! was, ule navy in s} gh - “Spn P‘ d&"?’ e
postnr advertising that the ! Q!“}_l fall ne.:" ',:““
method was used by the Army. I also il d & ﬂ Hlt’ ‘m i eddy
have some copiés of the Army. poster, ’ 7 5, ‘Ring.”
but they are so much larger than the o~ s5r " < E“' ”%l
nayy poster that I have fiot foom to| . g - y
display them. Miniaturés of the Arnry
pobtgrareshoutnthﬁbook

Posters also usually take g very

wmdpnrt in political campalqns

8 couple of years ago,

the great contest between tHe Houg
of Lords and the Commo P
appealed to thé' people In a
posters. Thé mdnagers for | S8&
Taft made use of mammoth posters | -,
throughout the country prior to the re- jo=
cent Republican Convention, as did
Governor Wilson in his campaign im| St of mz"“

New Jersey. The billboard is always on the job, the

Without going into the respective |
remlts to be obtained, posting it the gﬁul}. leﬂalllt oft:h' man who pays
cheapest medium for local advertisihg. ‘cni?yy' ;g, hWﬁﬂt.um!m“ '

The cost per town is less than any %ﬂ £y
substantial sort of campaign can bé Eaced &fa';“::t'um:f ::"' ago 1 | o
conducted for in any other medium. with this pl “Don’t be & gn w_ =
As few advertisers in Homnolulu know Drink Primo Beer,” The 1 mmn gee
the standard by which posters gare od to eatc.h oniand for.
measuared, a few words of explanation several years after l;he'ml "“uq‘dm t-1 !
v;'ill not be out of place at this pont. out. There was only one sign, hllt
Posters are measured by ahﬁqta the t shows, how the repetition of mm‘
the standard size being 28 x 42 Inches. it every day for a year drives its meés-
which .includes a white margin for stge home.

overlapping. An eight-sheet poster, _

therefore, consists of eight 28 x 42 po(r;t?;:u.mity - t‘eﬁh“;‘: e ey i
inch, sheets placed in two rows four phases of outdoor advertising. 4

sheetg high and occupies a space on -
the boards approximately 7x 946 feet. -

To this is_added by the billppster a KITCHEN SCISSORS
strip of blank paper of seven inches : — -
or each side eeparating it from other| A pair of scissors in the kitchen is
posters and the bottom is also blank- | of invaluable assistance. How few
ed six inches giving the poster a dis- | women can slice off the slippery rind
play space of 8x 10 feet. . ~|of bacon.. With scissors every morsel
The cost of displaying a pester of |can be guickly pared away without al
this size in nonolulu fer one montf|vestige of waste. In cutting off the|
ix $1.12. T have prepared a diagram |legs of g lobster, in breaking open the|
illistrating the sizes of posters in|claws and  cutting through the tail,
most common usage. the scissors will do the work well. In
Now a word in regard to the Poster | preparing vegetables they are incom-
Advertising Association fo which pest- | parable. Try them in cutting the
er men in all important cities and |roots from spinach, trimming rusty
towns belong. It was only a very |lettuce leaves, shaping flowerets “of
few years ago when there was ab-|cauliflower and cutting up asparagus.
solutely no organization to the poster | Dice up the pineapples with them, cut
advertising business. This was a very |up the meat and fish for salads, and
serious handicap to the advertiser|remove the' veins from shrimps.
who wished to make a nation wide —_— - —
campaign for his product. In many |SAUTED EGGPFLANT WITH GRAVY
towns the posting was in the hands'ofl; I gravy 1s desired add a half cup
the man who ran the theater-or one of milk and the same quantity of}
of his employes and.it was.dmpossib)» | water, dissolving a half teaspoon of
to get any data regarding the number | flour in it before pouring over the
of bilboards, the cost and the liReli- | @eEgplant, when the vegetable is near-
Lcod of . getting a display. Now, |l¥ done. ook it in this until ready to
through the organization of the poster | serve.—San Francisco '
men, all this is changed. Out of |m= e

| practice for many yeasm. '*

possible and its consequent conspicy- | sdvertiser. The association also pass- Claveland, Oblo,
ougness. You simply cannot get away | es censure on the character of posters ..i'.,,ﬁ,_,m..,,_.,

o F

chaps has come system and the adver- Lrpe L
tizer can now take up this little book - O e
end find complete information of the [#F f'-g F'_
number of billboards in each city or}{ - - vy
town in the United States and Can- ?( LU ?i

arda, the price of postiny and the rat-

ing of the service. Also he can be

essured of obtaining promnt and relia-

Lie service, for if the billposter fails sption ~ C o 1 ' oo bl S FLA
to give him such he is promptly dis- c.  PikeSc.. o TOWLNEE P
cipllned-—lor his .inattention to busi.




